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Button-based implementation 
(onboarding by Mastercard SRCi)

• Prescribed button design strategically 
placed on existing product and/or 
checkout page(s)

• UX/UI largely managed by third-party 
SRC participants (SRCi and DCF)

• Consistent experience for consumers 
across merchants 

Non-button-based implementations 
(SDK, APIs)

▪ SRC integrated/embedded directly 
within merchant’s existing checkout 
and/or product pages

▪ Provides consumers with the option to 
‘pay as they go’

2* Illustrative

Overview of Use Cases
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3

Saks Fifth Avenue (saks.com) – registration
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4

Saks Fifth Avenue (saks.com) – registration
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Saks Fifth Avenue (saks.com) – registration
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6

Fresh Direct (freshdirect.com) – returning checkout
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Fresh Direct (freshdirect.com) – returning user
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8

Saks Fifth Avenue (saks.com) – existing user, new browser
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Saks Fifth Avenue (saks.com) – existing user, new browser
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Saks Fifth Avenue (saks.com) – existing user, new browser
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11

What’s next...


